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Drive fewer than 7,500 miles per year? Look forward to saving thousands of dollars annually by
joining one of the 25 "car sharing" services that have sprung up around the U.S. A time-sharing
concept for cars imported from the Netherlands, such services let you "borrow" any type of vehicle
to suit the particular need of your driving occasion - a van for moving, a sporty small car for running
errands around town. This concept innovation represents only one of the possible new business
models that green-inspired innovation can bring.

Speaking of Europe, there's alot on the horizon that marketers should know. In Europe (as well as in
Japan) companies are now preparing to respond to government directives and policies that seriously
impact how many types of products will be designed and conceived of in the future. Two such
examples are the End of Life Vehicles Policy and the WEEE Directive (Waste Electronics and
Electrical Equipment) that requires manufacturers to assume responsibility of their products from
birth through the end of their lives.

Such initiatives spur foreign competitors to push the outside of the environmental innovation
envelope; American companies can't risk being caught offguard, lest falling into the same trap as
Ford and GM in a U.S. auto market swiftly veering toward smaller, fuel efficient models.

Environmentalism is fast becoming embedded in the American culture, and consumers are
increasingly demanding that environmental performance be a part of any successful product.
Representing a signal for innovation in product design and communication, U.S., Roper's poll also
tells us that 56 percent of Americans would do more for the environment if they only knew how.

Tomorrow's news : businesses that will grow in the 21st century are those with an appreciation for
how "green" is equated with "superior performance"; success in the global marketplace will come as
a result of integrating green considerations into innovation.

Â©Copyright 2006 by J. Ottman Consulting, Inc.

Jacquelyn Ottman is president of J. Ottman Consulting, Inc., a New York-based marketing consulting
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